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News release 

Friday, March 14, 2014                                                                            For immediate release  

Endurance International Group Pushes for Privacy and Patent Reform 

Burlington, MA, March 14, 2014 — Endurance International Group (NASDAQ:EIGI), a leading 

provider of cloud-based platform solutions to help small and medium-sized businesses succeed 

online, continued its web civility mission by advocating for privacy and patent reform in 

Washington D.C. last week as part of Internet Education Day on Capitol Hill, organized by the 

Internet Infrastructure Coalition (i2C), of which Endurance is a founding member. 

“Endurance is proud to be a founding member of the i2C and to participate in Internet Education 

Day on Capitol Hill for the second year in a row” said David Bryson, Endurance’s Chief Legal 

Officer.  Bryson, along with Endurance’s Assistant General Counsel, Jane Shih, spent two days 

with the i2C meeting with senators, congressional representatives and staffers from the House 

and Senate advocating for privacy and patent reform. 

“Endurance believes that an amendment to the Electronic Communications Privacy Act (ECPA), 

originally enacted in 1986, before the birth of the Internet, is long overdue.  We are simply 

asking Congress to amend the statute to make it consistent with the protections guaranteed to 

all Americans under the Fourth Amendment, namely that the government obtain a search 

warrant based on probable cause before it accesses your personal communications, whether 

they be in paper or electronic form,” stated Shih.  Regarding patent reform, Shih explained, 

“Internet and tech companies across the United States have been targeted by ‘patent trolls’ or 

so-called ‘non-practicing entities’ that purchase overly broad patents for the sole purpose of 

extorting licensing fees from real businesses – this problem affects businesses of all sizes, and 

is particularly insidious when end users, like our small business customers, are also targeted by 

these patent trolls.  Defending against these frivolous claims diverts financial resources and 

management time away from innovation and job creation.  The needed reforms would force 

patent trolls to have some 'skin in the game' when suing real businesses.” 

In summation, Bryson noted, "These issues form the crucible of the challenges facing US cloud 

services providers – fixing them will allow US Internet and tech companies to continue to grow, 

to innovate and to spend their resources helping their customers succeed. Advocating for these 

needed legislative changes is a core part of Endurance's web civility efforts to help make the 

web a better place for its customers and employees." 

To learn more about Endurance’s web civility mission, visit: endurance.com/our-mission/web-

civility. 
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Endurance International Group is a leading provider of cloud-based platform solutions designed 

to help small and medium-sized businesses succeed online. Less than 20 years old, Endurance 

serves over 3.5 million subscribers through a family of brands that includes Bluehost, 

HostGator, Domain.com, FatCow, iPage, BigRock and MOJO Marketplace. Endurance is 

headquartered in Burlington, Massachusetts, has a presence in Asia and the Americas, and 

employs over 2,600 people. Endurance provides a comprehensive suite of over 150 products 

and services that includes web presence and mobile sites, email and eCommerce solutions, as 

well as more advanced offerings, such as SEO services, scalable computing, security, storage 

and backup, online marketing and productivity solutions. For more information, visit 

www.endurance.com.  

Endurance International Group and the compass logo are trademarks of The Endurance 

International Group, Inc.  Other brand names of Endurance International are trademarks of The 

Endurance International Group, Inc. or its subsidiaries. 
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